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Outstanding
performance
from MY

SR\ | 2
; cORY PEREORMAN

-
"
’

Higher Share of Profits
operating  ws  Of RM2I Mil = 100.0 sen”,
profit from SG from LBCP 110.3% payout ratio

(partly due to one-off RMI7.2 mil (vs RMO.2 mil share of loss in FYI7) of FY18 net profit

trade offer adjustments in FY17) *Incl. proposed FINAL and SPECIAL dividends
subject to shareholders’ approval at 49t AGM.
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PROBABLY THE BEST YEAR IN MY, SG & SL eiae

“ MALAYSIA (..o voreing son oha * SINGAPORE 12070 s0% Qunerii
RM569.1 mil
+12.4%

Carlsberg Singapore Pte. Ltd.
\ f +21.9%"
"'17. 4% RM92.8 Mil :;ngrzogo.z‘eirftions in 2018

-0.3%*
Revenue in 2018
R M 235 2 -l Profit from Opergtions in 2018 Free cash flow in 2018
« & TTIL RM254.1 mil

Revenue in 2018
RM1.41 bil
Free cash flow in 2018

25% O hi
¥ SR' LANKA Lion Br:vr:'g; (lgeglon] PLC

Share of Profits

RM21.0 mil

in 2018 against a share of loss of
RMO.2 mil in 2017
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DIVIDENDS FROM 2012 TO 2018
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10.0

2017

100.0*

Gsic

Malaysia

m Special Dividend (Single Tier)
Final Dividend (Single Tier)

m Fourth Interim Dividend (Single Tier)

22.4

m Third Interim Dividend (Single Tier)
Second Interim Dividend (Single Tier)

First Interim Dividend (Single Tier)

15.7 *Proposed FINAL and

SPECIAL dividends subject to

the shareholders’ approval at

50.0 49t Annual General Meeting.
=
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Outstanding Mainstream Growth  ‘S=eeai=is

from Carlsberg Smooth Draught +'Iz
IN VOLUM

CARLSBERG
GREEN LABEL

+8%

CARLSBERG
SMOQOTH DRAUGHT

+58%

Gaey =

Malaysia




* PROBABLY
M THE MOST
VICTORIOUS YEAR

88,000 ¥

consumers engaged at ;e

our through-the-line _J o™ |
campaign activations !': }:, 2

\,t"' ;

“-
Over 5,500 =7
winnerso_fnotionwig: —




" PROBABLY THE BEST
FOOTBALL BEER

@',r’ls@ Probably the best football beer in the world.




DROBABLY
THE SMOOTHEST BEER
B OHE
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Pull-off POP Cap
One-of-its-kind innovation,
launched to offer the smoothness of
draught beer with ease and fun

57 -4 /
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X

Volt]me Growth
in 2018

LB Y 4

Fropapiy 1ne

Bo<t POP
ST ON S

Music Video
with a catchy jingle
featuring the cap's

distinctive “POP™!

N —— Countdown to

-

7 a_ 1 i
Tl elslels T O
ORARU I ne

Smoothest Hour
sampling at high-traffic
bus stops in Singapore

&
%) smooTH
é‘ DRAUGHT Probably the smoothest beer in the world.




CGOLF CLASSIC

2 Tournament
,.'25“‘ Anmversarg
i e in 2018 as the bl?gest and .
R S én?est-runn ng amateur -
R a g tdmrnament in Mclausic
- ] mfreshing Somersbqﬂder!

34 quulifgm le

o A golf |

est Abeer in the world.







Strong DOUBLE-DIGIT Growth =5
for Premium Brands

+20°/o

IN VOLUME
V) "DRY” o Pe 9 .
1004 Ao % p.
s A o comors
NERY +40% +8% +24% +42%
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NO.1 CIDER IN
MALAYSIA AND
SINGAPORE

Somertime, Anytime! k4
Iconic Somersby Kombis toured v.l

the country offering the taste f"‘z‘_\ s
of Somersby to over h -
160,000 !
consumers

Somersby

Elderflower Lime, » L A A 2
a new variant launched & ? [T

mbwng ﬂotrhol notes 1*‘&' 3" :‘“,f:‘.' 1
. combined with o twist ,}g‘}f ke . .
ot lime and available in |0\ . f,’?.f,w,? ~ .;"""'. <
- 330ml pint bottles ; e\ v e,
and 320ml cans ;?1’ g

|~1‘”‘ Nn .\__W

(* Somersbg

A Spurklm
} - First cider edicated A\
' to ladies, turning
ordinary moments %y
elegantly pink N
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OMERSBY

CKBERRY

|
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SUMERSBY

-

— S

a -;l‘ "l

+24%

Volume Growth

MERSB!
T *1

in 2018

SUMER‘SBY SOMERSBY
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VERENCH WAY OF LIFE - -
KRONENBOURG g +40%
1664 BLANC

Volume Growth
in 2018

| Pause for a

Blue Treat SO N
_promotion offered . - - oy . e |
chilled 1 Bm“::s" e Vi
. .consyme " doorstéps - S B

Pause for |

Blue Christmds.. .. ".. - § ; . gy - ' 4
' upbbrsund " > ' 5 .3 3 "-—«%}

pubs with over100° .~ - et -
Christmas treésof - = 1=+ &0 . "~ " @& : , m ... @
iconic-blue bottlesr ' -1 % - N .‘»' A

Limited edition festive pack -
perfect for gifting!




JAPAN'S NO! - +89

REIVIL A/f‘.'

3 seasonal
variants in
convenience
stores



DRAUGHT STOUT
“JUST MADE RIGHT”

CONNOR’S
STOUT PORTER

+42%

Volume Growth
in 2018

Over
30,000
Stout Drinkers

participated in the
challenge and learned to

pour a perfect pint
L\
i

i ‘. i\
3 h -
L . ".‘
\

_ - 96%
satisfaction rate

achieved from blind-taste test
of Connor's Stout

3 wins at the
Loyalty & Engagement
Awards 2018

by Marketing magazine in Singapore 2

1. GOLD for Best Engagement
Strategy for a Male Audience

2. SILVER for Best
Customer Experience

3. SILVER for Best Use of
Experiential/Live Marketing




Craft Beer Growing as FY 2018 vs FY 2017

NeRevue Stream +l 780/;

IN VOLUME

Launch of flagship Seasonal
Brooklyn Bar in MY variants in SG

W
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FOCUSED EXECUTION ON

INNOVATION,

QUALITY &

CONSUMERS
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Prosperity
Begins With A |
POP!
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#CELEBRATERESPONSIBLY

¥
@ISMQ Probably the best beer in the world.



WIN A VALENTINE'S DATE

WORTH RM20,000!

.

~~~~~~~ -

N
'/(3(’4 BLANC

I

[

LIVE AN UNFORGETTABLE VALENTINE'S DAY WITH 1664 BLANC

Submit your entries on Facebook and Instagram now!
Find out more: [ KronenbourgMY KronenbourgMY

3
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Jaste the French way of life
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SPARKLING WHITE.

SOMERSBY
INSPIRED BY
WHITE WINE.




CONNOR’S

SERFECT
- POUR

CHALLENGE

- POUR THE PERFECT PINT,
WIN FREE STOUT!*
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ASal

JAPAN'S NO.1 BEER

"

"DRY"

ASalf

JAPAN'S NO.1 BEER

o

Terms and conditions apply. 2

Asahi

JAMNE NOJ BEER

"

Asai

JAPANE NOI BEEN

Asahi
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1-30 Apr 19

15 May -

15 Jun ‘19



RISING COSTS OF RAW MATERIALS

1. Escalating production costs:

» Malt prices up by 15% to 20% due to bad
barley harvests in Europe and Australia

* Prices of glass bottles increased by 4% in 2019
vs. 2018’s prices.

» Utilities costs up 6.6% in July 2018.

2. To mitigate the cost, we adjusted the price of
certain products to distributors and retailers
between 3% to 6% effective 1 April 2019.

We are mindful of the impact of any price adjustment
and have kept this a minimum to ensure our products
remain affordable and competitive in the
marketplace.

27




REGULATORY DEVELOPMENTS

28

Smoking ban: negative impact on consumption in
eateries.

Import licences: stricter issuance for alcohol,
benefitting local brewers in the long-run.

Duty-free islands: purchase restrictions on alcohol
lifted from 27 March 20I19.

Greater enforcement: crackdown on contraband
alcohol products saw roughly +30% increase in
excise duty on duty-paid production in Jan to Feb
2019.

“Sugar Tax”: postponement until 1 July 2019.

EU-Singapore Trade Agreement: implementation in
Q4 2019 will see tougher competition from imports.

(Grlsberg

Malaysia






THEODORE "TED” AKISKALOS
- MANAGING DIRECTOR effective 1 May 2019

 Replacing Lars Lehmann, who has been promoted to ExCom of
Carlsberg A/S and CEO of Baltika Russia effective 1 May 2019.

A Greek aged 40, the current Managing Director of Carlsberg
Sweden.

 Throughout his 9 years with the Carlsberg Group, Ted has led
various transformational projects, served as MD of Carlsberg
Sweden: made the biz returned to growth in top- and bottom-
line as well as MD of Carlsberg Hong Kong which became the
market leader.

* Prior to joining the Carlsberg Group, Akiskalos was Associate
Principal of McKinsey & Company based in Boston, USA.




CAROLINE MOREAU
NEW MARKETING DIRECTOR

 Replaced Charles Wong as of 7 January 2019.

 Caroline is responsible for brand and channel marketing and
market research.

* She has been with the Carlsberg Group since 2007 where her
last role was as Commercial Director of Global Craft and
Specialty Beer.

* She has 19 years of international experience in the Fast-
Moving Consumer Goods (FMCG) industry.
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OUTLOOK FOR 2019
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¥ Continue our focused execution of SAIL'22 strategy in MY and SCG.

¥ Rising prices for raw and packaging materials will have a negative impact on our production costs,
but offset by price adjustments in April.

¥ Invest in great innovations, excellent product quality and relevant consumer activations.
¥ In Malaysia, ongoing cooperation with the authorities for greater enforcement against contraband.

Grlster’
33 ’Mﬂ?]ggsia



w
FAC) “»a l .~, v
N a%) c‘! 1 1P

T Irji
= - | }
T::

Ll ' »
v .l >

-

g

z
<

;
M N
i =

KEEP

N\ S

1)

= 4 2 1
Fl — R : -
DR Ve Bt SN T '
ot 2
;
-
>

i

= S
A= ™




