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MANAGEMENT TEAM



New Leadership Team Members

4

Olga Pulyaeva
American, 39

Marketing Director

Appointed on 1st July 2022

Caroline Moreau
French, 48

General Manager, CSPL

Appointed on 1st July 2022



This report marks the second year of 
our three-year journey in publishing a 
full-fledged Integrated Annual Report
for the financial year 2022. 

It outlines our 2022 activities and 
provides a comprehensive view of our 
strategic priorities, financial and ESG 
performance, framed by our Together 
towards ZERO and Beyond (TTZAB) 
programme.
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Topics of Today’s Presentation:

1. Key Financial Highlights
2. Brand Highlights
3. Sustainability Highlights
4. Q1’23 Activities Overview
5. 1H’23 Outlook



KEY FINANCIAL 
Highlights



7

FY2022 Performance

NET PROFIT  
(+57.7%)

RM317.0 million

2021: RM201.0 million

REVENUE  
(+36.1%)

RM2.4 billion

2021: RM1.8 billion

(+77.5%)(+43.0%)

(+21.2%) (+54.9%)

(+41.8%)



+29% 
in sales
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• Positive sales growth driven by on-trade

consumption.

• Carlsberg brand CELEBRATED festivals with

nationwide Chinese New Year and Harvest

promotions, with limited-edition packaging.

• Not forgetting football campaigns such as

Carlsberg x Liverpool FC 30-year partnership

and Cheers to the Fans.

FY’22 vs. FY’21

Return to Growth in Mainstream
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• Accelerated premiumisation with a better premium 

mix and launch of new variant – Somersby Passion 

fruit & Orange.

• Connor’s Stout Porter continues to grow strongest, 

amongst premium brands.

• Continued to invest behind premiumisation and 

innovation.

Continued Growth in PREMIUM
FY’22 vs. FY’21

+32% 
in sales



FY’22 vs. FY’21

• Two-fold growth from to lower base against FY21.

• In May 2022, MY operations launched Somersby Apple

0.0 – our maiden alcohol-free brew (AFB) spurred

growth in this category. #RefreshinglyMore

• It is our commitment to promote responsible drinking

and offer a growing range of AFBs to our customers

and consumers in every country where we operate.

#CelebrateResponsibly

Innovations in ALCOHOL-FREE BREWS

+177% 
in sales



Marginal 9% decline in eCommerce
Due to channel shift to On Trade as dine-in restrictions was lifted

+15.3 %

+14.5 %

FY’22 vs. FY’21



Proposes Final Dividend
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* Equivalent to a total payout of RM76.4 million

EARNINGS PER SHARE

DIVIDEND PER SHARE

PAYOUT RATIO

103.70 sen

88 sen

85%

FY22

65.74 sen

56 sen

85%

FY21

19.66 sen

25 sen*

127%

Q4’22

23.36 sen

46 sen

197%

Q4’21

Q4’22 vs. Q4’21 &
FY22 vs FY21
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RM108mil CapEX for brewery upgrade completed
A positive step forward for our Group's sustainability efforts

5 benefits



BRAND
Highlights
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OUR QUALITY BREWS
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SUSTAINABILITY
Highlights



BREWING FOR A BETTER TODAY 
& TOMORROW
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SAIL’22: Delivered our ESG targets in 2022

-73%
Carbon emissions since 2015

-31%
Reduction in Water usage 

per hl of beer since 2015

0
Drink Driving Accidents

1,452 
Days of ZERO Lost-

time accidents since

January 2019



Project CarlsBot Launch in Kota Kinabalu
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As part of our ESG efforts under our TTZAB
programme, to address ZERO Packaging Waste, we
launched Project CarlsBot, a glass bottle recycling
programme in collaboration with Ripple (Sabah
Recycling Association).

NOVEMBER 2022

Some of the beautiful
products made of crushed
glass by Upcycled Shack.
Photo credit: Siung Films



Recognised by MSCI and CDP
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• Maintained ‘AA’ ESG rating
from Morgan Stanley Capital
International (MSCI) in 2022,
measuring our resilience to
long-term ESG risks.

• Upgraded to ‘A’ rating from the
Carbon Disclosure Project (CDP)
for transparency and action on
climate in 2022.



30



31



32



ACTIVITIES OVERVIEW

Q1’23



Embarking on the next 5-year strategy

Step up in 
premium

Strengthen 
mainstream 
core beer

Accelerate 
alcohol-free brews 

and grow Beyond Beer

Excel at point 
of purchase

Master digital, 
data and processes

Manage supply 
chain end-to-end

Together Towards 
ZERO and Beyond

Purpose & 
performance driven 

people

Live by Our 
Compass

OUR PORTFOLIO 
CHOICES

OUR EXECUTION 
EXCELLENCE

OUR WINNING 
CULTURE

FUNDING OUR JOURNEY

Defend Our License 
to Operate

SAIL’27
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BREWING PROSPERITY TOGETHER THIS 2023 CNY

CNY celebrations brought to life
at Pavilion Bukit Bintang KL &
Sunway Carnival Mall, Penang.

Resumes CNY Media visits to
Nanyang Siang Pau, China Press,
Sin Chew, The Star & The Sun

DECEMBER - FEBRUARY 2023
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APRIL 2023

Back for the third year, Carlsberg
Smooth Draught returns with the
‘Raikan Kebanggaan Sabah &
Sarawak’ artfully designed cans
and bottles.

To celebrate East Malaysian pride,
the creative artwork is the
collaborative masterpiece with
two East Malaysian tattoo artists
from Sabah and Sarawak
respectively.
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New Look, Same Great Taste. You’ve earned it MARCH 2023

Rejuvenated brand identity with a new
look featuring a soaring eagle as its key
motif in vibrant shades of red and yellow
to invite consumers to unwind and
unplug in the company of friends after a
hard day’s work

Brewed in 4% ABV, SKOL is made with the
best choice of hops, grain-malt and pure
water, presenting consumers with a crisp
and refined tasting beer.

SKOL’s credentials with the use of quality
ingredients, European heritage, and
provenance cues are its badges of
honour.
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Experience Valentine’s with A Twist
Specially Curated By 1664 Rosé!

This is a first-of-its-kind superior movie-
viewing experience in partnership with
Dadi Cinema at Pavilion Bukit Bintang
Kuala Lumpur.

Le Cinema Lounge 1664, adorned with
splashes of blue and white, presents an
idyllic and charming setting for a date
night with that special someone or even
a chill evening with friends or family.

FEBRUARY 2023
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MARCH 2023

In MY, Shake-Up Your St. Patrick’s
Day Celebration with Connor’s in
Almost 200 Outlets Nationwide

Top-notch prizes and exclusive
collectibles will be up for grabs in
50 outlets hosting an all-out epic
do on 17th and 18th March.

In SG, experiential event was
held to educate consumers
on Connor’s unique shake
ritual & the great blend of 4
malts
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Exciting E-commerce Campaigns in Q1’23
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31%
v. 28% FY2022

Female Ratio vs Total 
Headcount

BUILDING A DIVERSE, EQUITABLE & INCLUSIVE 
CULTURE
Q1’23 Key Highlights
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Females appointed 
into managerial role

67%
v. 47% FY2022

Candidates 
interviewed were 

females

78%
v. 54% FY2022

DE&I Referral 
Programme (% of 
Females referred)

50% (3/6)
v. 40% (14/35) FY2022

WELCOME YOU Conversation with Management Team Celebrating International Women’s Day 2023



CONTINUE TO STEP UP INVESTMENTS TO 
BUILD YOUNG TALENT PIPELINE

✓ APPRENTICESHIP

CONTINUEREVAMPED

• Develop future leaders
• Drive Employer Branding

NEW

• Build talent pipeline in 
Packaging Operations

• Drive Employer Branding
• Develop competencies

PACKAGING TRAINEE

✓ INTERNSHIP

CONTINUE

Strengthening employer branding via career talks and career fairs.
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SAIL’27: Progressing towards global 2030 targets & achieving 
net ZERO carbon emissions across our entire value chain by 2040

• ZERO carbon emissions at
our breweries

• Net ZERO across our entire
value chain by 2040

• 100% renewable electricity
to power our breweries,
coming from assets that
contribute additional
renewable capacity to the
grid

• Reduce our water 
usage to 2.0hl/hl 
of beverage 
produced

• 100% responsible
drinking messaging in
our packaging and
brand activations

• 100% availability of
AFBs for B2B

• Running partnerships
to support responsible 
consumption 

• ZERO LTAs at all
our locations

• Year-on-year
reduction in the
accident rate

• 30% of our raw materials
are sourced sustainably and
100% by 2040

• Ensuring that social
conditions and
environmental impacts are
responsibly managed,
tracked and reported at our
sourcing locations

• Ensuring our raw materials
have been cultivated using
regenerative agricultural
practices

• 100% of our packaging to
be recyclable, reusable or
renewable

• 90% of our bottles and
cans are collected and
recycled

• Increasing recycled
content in our bottles and
cans to 50%

• Reducing our use of fossil
fuel-based virgin plastics
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Outlook
➢ Outlook for 2023 remains another challenging year due to:

o Risks of global recession;

o Rising global inflationary pressures;

o Escalating commodity prices;

o Elevated costs of living & lower disposable income; and

o Lower gross domestic product (GDP) growth forecasts for 2023.

➢ SAIL’27 strategy will continue to guide the Group in delivering sustainable long-
term value creation for shareholders.
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